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Friend, 
 
Even though a glorious summer is here, we are already deep in 
planning the 2nd year of the Roswell Christmas Railway. With over 
11,000 guests who visited the Railway in 2016, we are working hard to 
build an even better event based on the success we have enjoyed and 
the feedback we have received. As we prepare for this Holiday season 
we have the following values in mind: 

1. Create a reasonably-priced event that is family-friendly but appeals to 
all demographics. 
2. Maximize positive exposure for our presenting sponsors.  
3. Make every moment magical for our guests. 
4. Reflect the traditions and values of our community and Christmas.  
5. Strive to deliver 1st class service, hospitality and experience.  

These values were reflected in a comment we received from our 
customer satisfaction survey: 

“It's like a small Disneyland was setup at the Roswell Zoo.” 

While certainly there is much work to be done before we can truly be 
compared to “the happiest place on earth” the comment encourages 
us that we are headed in the right direction.  
 
This amazing event is made possible due to the support of presenting 
sponsors. Without your involvement it would be difficult to provide a 
high caliber attraction at a reasonable price.  
 
As we seek to expand our offerings, we have some exciting 
opportunities for business to sponsor some amazing new attractions 
that will provide excellent exposure for your business.  
 
Thanks for considering partnering with the Roswell Christmas Railway as 
we seek to spread Christmas Hope & Cheer to Roswell and Southeast 
New Mexico.  

Merry Christmas! 

Jacob Roebuck, Roswell Christmas Railway
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Available Opportunities for 2017

SPONSORSHIP WHAT’S INCLUDED QUANTITY LENGTH PRICE

Premiere 
Ice Rick 

Sponsorship

Naming rights of Ice Skating Rink 
Name and logo on two rink boards  

Lighted sign at rink 
Name and logo on a billboard 

Name and logo on newspaper ad

1 10 YEARS $50,000

Premiere 
Light Display 
Sponsorship

Lighted sign at display 
Name and logo on newspaper ad 

Name and logo on website 
Logo on a billboard (3 Year Only)

5 3 YEARS/ 
1 YEAR

$10,000/ 
$4,000

Premiere 
Heaters

Sign on each heater on property 
Name and logo on newspaper ad 

Name and logo on website 
Logo on a billboard (3 Year Only)

5 3 YEARS/ 
1 YEAR

$10,000/ 
$4,000

Stage 
Sponsorship

Signage on stage and outside 
Name and logo in newspaper ad 1 1 YEAR $3,000

Train 
Sponsorship

Lighted sign at station 
Sign in each carriage of train 1 1 YEAR $3,000

Christmas Village 
Playhouse 

Sponsorship

Playhouse themed after your business 
Name in newspaper ad 2 2 YEARS $3,000

Selfie Station Name and logo in selfie photograph 3 2 YEARS $2,000

World of Light 
Activity 

Sponsorship

Lighted sign at station 
Sign in each carriage of train 

Name in newspaper ad
2 2 YEARS $2,000

The Roswell Christmas Railway is a production of Roebuck Entertainment, a for-profit organization.  

Sponsoring The Roswell Christmas Railway provides advertising exposure for your business, builds 
goodwill with the community, and creates higher quality-of-living for Southeast New Mexico.  

In addition to what is listed below, all sponsorships include: Email blast, ad in the program 
Name and logo on website, tickets to VIP events, logo in Facebook videos and posts 
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Online Sales 8,259

Walk Up Sales 1,497

Group Sales 210

Other Sales 469

Comp Tickets 770

Entertainers 800

TOTAL TICKETED ATTENDANCE 12,005

Over 100,000 lights displayed 
900 gallons of hot chocolate served 
324 train rounds made 
24 seasonal part-time jobs 
$30,000+ in taxes and fees paid to city, state 
Over 2 miles of extension cords 
Opened 18 nights 
High Temp 76° – Low Temp 6° 
16 local music groups/choirs performed

2016 Attendance & Interesting Stats
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Overall Experience

Staff Interaction

Quality of Displays
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Shopping Experience
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2016 Customer Feedback Survey

Conducted via email. 348 respondents.
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2016 Customer Feedback Survey 

“It's like a small Disneyland was setup at the Roswell 
Zoo.” 
 
I took my grandson and he thought it was the greatest 
experience ever.  I have picture of him taken with Santa 
and those will always hold memories for 
him.  You did a great job and hopefully it 
will be there again next year.  
 
Loved the Bible scriptures! Loved the 
kindness of the staff! That's something 
you don't see much in Roswell. Santa was 
great, organization was great! 
 
The helpful volunteers especially since my wife is in a 
wheelchair. 
 
Loved the train ride, loved it being in Roswell.  I think 
it's an awesome 1st year and look forward to next year. 

Thank you for bringing the Spirit of Christmas back to 
our town.  
 
That it was fun and exciting!  That it honored God.  That 
it was family friendly.  The extreme kindness and 
genuine care expressed by those who worked there.  
The music performed.  The creativity of it all.  
 
I loved that my whole family got together and drove to 
Roswell.  We had a nice dinner after. I can tell it is the 
first year,  and we are excited to see it grow through 
the years.   
 
I absolutely LOVED the entire thing!  We drove in from 
Lubbock and will continue to travel to Roswell for an 
awesome new tradition!  My kiddos are 10,12 and 14 
(tough crowd) and enjoyed it as well!  The staff was 
amazing!  The price was perfect and I loved that I 
didn't have to spend hundreds for a fun Christmas 
Night Out!

Select Comments from Visitors
Facebook Reviews 

We drove all the way from Clovis, and wasn't sure it be 
worth the drive, and the experience, the oo's and 
awe's, and smiles on my children's faces made every 
second of them fighting in the back seat for two hours 
disappear!Lol Seriously, my kids had a blast (my inner 
kid did too) so much fun! Thank you for the wonderful 

memories! Merry Christmas! 

We had fun & our kids range in ages from 5 
years to 15 years. It was cold - but hey folks.... 
guess what, its winter, so dress warm! For the 
first year running it was a lot better than I 
expected. We went last night and everyone 
was very friendly. Santa's house was a hit and 
we weren't rushed to move along. Everyone 
got a chance with Santa and the kids really 

enjoyed the night out. I anticipate next year they might 
add more lights in a few spots. I have nothing to 
complain about - we are a small town and we've never 
had anything like this in our neck of the woods. 
Grateful for the efforts put forth to put something like 
this on and bring Christmas spirit to our town 🎄   
 
We enjoyed our trip on the Roswell Christmas Railway 
so much! It was a fun night with friends and family and 
we hope we can make it an annual activity!  
 
Best part of Christmas and the start of winter break for 
my family and I, can't wait to do it again. 

Oh MY GOODNESS!!! THANK YOU Roebucks for 
making this happen. Our children had a phenomenal 
time, cried as we were leaving and wanted to stay with 
the train. The work y'all did and the support you 
gathered around town to pull this event off this year is 
phenomenal! My hope is that more in the community 
would rally together to make more events like this 
possible. Hopping this train happens again next year. 
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2017 Dates 

November 24 - 26 

December 1 - 3 

December 8 - 10 

December 14 - 24 

December 26 - 31

Roswell Christmas Railway 2017
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Ice Rink - Naming Rights
We are excited to offer a truly unique experience for our visitors that will enhance their visit to the Roswell Christmas 
Railway. The ice rink will provide a fun activity for all ages that also creates a romantic, magical Christmas atmosphere. 
Destined to be the centerpiece of St. Nicholas Station, the Ice Rick will be the talk of town for many Christmases to 
come. Naming rights to the rink provide a unique venue for a business looking to build goodwill and name 
recognition with this exceptional opportunity.  

Specifications: 
Length: 90 to 100 feet 
Width: 40 to 50 feet 
Material: Synthetic Ice, an advanced polymer than simulates the glide of ice 
Skates: Standard Ice Skates 
Capacity: Up to 100 skaters 
Price: Additional charge of between $5 and $10 for a 50 minute session.  
Hours: Opens one hour before the rest of the Roswell Christmas Railway.   

10 YEAR NAMING-RIGHTS SPONSORSHIP

Naming Rights $50,000

What is included in the Ice Rick Sponsorship: 
For 10 years receive the following: 
- Your name used as the name of the Ice Rink - Anywhere we refer to the Ice Rink will include the 
name of you business (i.e. Acme Ice Rick) 
- Your name and logo in three places in the rink itself 
Lighted sign at rink entrance to ice rink 
- The first year only, we will have a billboard focused on promoting the Ice Rink with you 
business mentions exclusively. Other years will include your logo on our billboard  
- Your name and logo in newspaper ad 
- Your name and logo on RoswellChristmasRailway.com 
- An email sent to our list with an ad for your company  
- Logo in Facebook Videos and Posts 
– Radio ad mentions 
- 10 tickets to VIP event

Pictures shown is for illustrative purposes only. Actual rink 
will vary but will be AWSOME. 



Page �8

Light Displays on the Railway

What is included in the Presenting Sponsorship: 
You will receive the following each year: 
A 2.5’ x 4’ lit sign with your logo & message next to the display 
Your name and logo on billboard (3 year sponsorship only) 
Your name and logo on newspaper ad 
Your name and logo on RoswellChristmasRailway.com 
An email sent to our list with an ad for your company  
Your logo on any print material letter size or larger 
An ad in the program 
Radio ad mentions 
Logo in Facebook Videos and Posts  
6 tickets to VIP night

Light Show Displays 
Presenting Sponsorship Pricing

3 Year Sponsorship $10,000

1 Year Sponsorship $4,000

Nativity

Candyland SwirlsLaser Light Tunnel

Seasons Greetings!Zoo Animals

Presented by
Presented by

AVAILABLE FOR 
SPONSORSHIP

Presented by Presented by 
Roswell Fine Arts League

Presented by

NEW! Rockets NEW! Christmas Story

AVAILABLE FOR 
SPONSORSHIP

AVAILABLE FOR 
SPONSORSHIP
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Displays In St. Nicholas Station

St. Nicholas Station 
Presenting Sponsorship Pricing

1 Year Entertainment Stage Sponsorship $3,000

2 Year Village Sponsorship $3,000

2 Year Photo Station Sponsorship $2,000

Photo Stations

Christmas Tree Entertainment StageSanta Claus Homestead

Little Christmas Village

Presented by Presented by

AVAILABLE FOR 
SPONSORSHIP

Additional Buildings  
Available for Sponsorship

Presented by

Additional Stations  
Available for Sponsorship

Presented by

Spirit of Christmas Theater 
Presented by
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Goals for 2017
20,000 Paid Attendance 
We plan for an ambitious 91% increase in paid attendance. Demand for tickets often exceeded 
supply for trains before 7pm and dates closer to Christmas. We hope to meet that demand this 
year.  Keys to making our 20,000 ticket goal: 

1. Open 7 additional nights (40% increase) during high demand time when schools are out 
for the Holiday break.  

2. Increase marketing in Roswell and out of town.  
3. Add a walk-in ticket that does not include the Train Ride.  

 
Improve the St. Nick Station Experience 
While the train is a cornerstone of the experience, visitors actually spent most of their time at St. 
Nicholas Station. Our goal is to take this collection of things to do and make them into a more 
cohesive, magical experience.  

Light Displays along Entire Train Route 
In 2016 roughly half the train route had light displays. The second half of the was largely dark. In 
2017 our goal is to make the second half as magical as the first half.  

Improve Entrance Experience  
The dual parking lot layout at the Roswell Zoo made directing people to the proper entrance/ticket 
booth challenging. This will be complicated as we add walk-in tickets. In addition we want the first 
touch to be inspirational.  
 
Add a “BIG NEW THING” - Ice Rink 
Each year we plan to add a BIG NEW THING. This is critical for attracting guest visits year after year. 
Return guests have something new to look forward to. 
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Marketing Plan for 2017

Billboards - In 2017 we want to increase our Billboard exposure beyond Roswell to Southeastern 
region of New Mexico. Target cities include Artesia, Ruidoso, Hobbs and Carlsbad.  Billboards will run 
for 8 weeks.  
 
Web Commercials - Building on the success of our 2 Facebook videos which garnered 60,000 views, 
we will be increasing the number of commercials released to 10. Using Facebook and YouTube, we 
will target New Mexico and areas of Texas with a goal of 250,000 views.  

Email Blasts - With the majority tickets purchased online, we have collected emails of our happy 
guests. Over the course of 4 months, we will send out 25 email messages to our loyal supporters.  

Facebook - In addition to the aforementioned web commercials, we will continue to utilize Facebook 
as a great way to interact with our guests, including extremely successful events, posts and 
messaging - our primary customer relations vehicle.   

TripAdvisor - In a push to attract more out of 
town guests, we are actively building a 
TripAdvisor profile, the premiere online 
authority for tourist attractions.  

Google, Apple, Yelp! - We are actively building 
our business profiles on major search engines.  

Radio - We plan on repeating our radio buy 
with Majestic Communications and also plan at 
least a small buy with Pecos Valley Broadcasting.  
 
Newspaper - We had planned a newspaper ad for 2016, but it was never executed. We are 
considering a buy in the Roswell Daily Record for 2017.  

Hotel Packages - We are going to work with Hotels to offer ticket packages on our site as well as at 
their counters.  

Event Banners - We are going to investigate placing 4 x 8 event banners at locations around Roswell.   

Program - We are developing an expanded program to hand out at the event with an invitation to 
return the same season and a potential repeat visit incentive. 



Christmas is a time to invest in 
community and family! 

Thanks for considering becoming a sponsor 
 of the Roswell Christmas Railroad.  

 
In addition to creating recognition and goodwill for your 

company, your sponsorship is a multi-year investment to make 
Roswell a better place for everyone, especially families. 

 
We look forward to working with you to make a  

PREMIERE HOLIDAY EXPERIENCE 
that spreads the Spirit of Christmas. 

Merry Christmas! 

To be a sponsor, contact:  
Jacob Roebuck 

Producer, Roebuck Entertainment 
714-914-0773 

jacob@roebuckmedia.com

mailto:jacob@roebuckmedia.com
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